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OCHOBHBIE TEHAEHLW MEBEJIBHOW MPOMbILLTEHHOCTU

THE FURNISHING INDUSTRY TREND

PILLS

OpHa cucTema - TbicAiMa peLueHnin
Co CBOE 3M1EraHTHOCTbIO M Pa3HOOBPA3HbIMYA
MPOEKTHbIMI peLLeHnami, Millemodi ot
Tomasella co3paét HoseliLLvie 06CTaHOBKM
11 PELLIEHNS 1159 BCEX XMJIbIX MPOCTPAHCTB, B
FAPMOHMYHOM COYETAHIN C OTAENKON.
MpencTaBnseT coboi CMCTEMY HaCTeHHbIX
JepeBAHHbIX MaHesel ¢ Noo3bAMK, Ha
KOTOPbIX BO3MOXHO PACcoNOXNTh JIto00i
TN MPUCMOCOBNEHUIA, B COOTBETCTBUM C
YPOBHEM 3anpocoB.

ONE SYSTEM, A THOUSAND SOLUTIONS
With its elegance and its different design
solutions, Millemodi from Tomasella creates
sophisticated settings and solutions for the
areas of the home that are in harmony with
the finishes. It is composed of a system of
wooden slats on the wall featuring cracks bet-
ween which you can position any type of
equipment, depending on your needs.

Markas aneraHTHOCTb

[nybVHa CULEHMIA 1 MATKME W JeNnKaTHble
JWHIW OTAINYIOT VBaH Feeling 113 MHIN
Linea Italia, otnnyHo nopxopsLmii ans
MOMEHTOB OT/bIXa 1 MPUATHbIX Gecen,
MpeanoxeH B hOMKCMPOBAHHON 1 MOLYNBHO
BepcnsAx, goctyner B 600 BapuaHTax
Pa3NNYHbIX LIBETOB, TKaHEN, MIKPO(OPLI,
3KOJIOMYECKOW KOXU U HaTypasbHOV KOXM.
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SOFT ELEGANCE

The seat depth and its fluid and delicate forms
characterize Feeling, the sofa from Linea Halia.
It is perfect to enhance relaxation and the
enjoyment of good conversation. It is availa-
ble in fixed and modular versions and comes
in 600 different colors, including fabrics,
microfiber, faux leather, and leather.

BooxHOBeHME HEOKIACCUKOMN
Konnekums Magnifico ot Ebanart
npoposxaeT GoraTble TPaAMLMM MacTepcTaa
KpaCcHOZePEBLLKOB BOCEMHaALATOrO Beka,
repecvaTpyaas B COBPEMEHHOM KJTto4e thopMb
3/1ETaHTHOM U 3aMbIC/IOBATON Pe3b0bI MepBOA
nosnoBuHbl XIX Beka. TOHKO MHKPYCTPOBaHHbIE
[JETaNM 113 LieHHbIX COPTOB BYLLIHY, Opexa,
KN1éHa, MOMCaHApa, CIVBAIOTCA B COBEPLLEHHON
FapMOHI C U3bICKaHHOM Pe3bOOiA.

NEOCLASSICAL INSPIRATION

The Magnifico collection from Ebanart exalts
the art of 1700's cabinet making. It uses con-
temporary accents to reinterpret sinuous and
elegant wooden forms from the first half of
the nineteenth century. The details are finely
crafted in precious cherry, walnut, maple, and
rosewood, and they come together in perfect
harmony with the refined carvings.

Poccniickas Pepepaumns n UTanbaHCKUn 3KCNOpT

OXxunpasa npopoKeHUs

Ywén B npownoe becnpeueaeHTHbI 2009 rog. B cBA3M CO CHMXKEHNEM NPOAAX,
KBOTbI Ha 3KCMOPT UTaNbAHCKON Mebenn B Poccumn 1 B pecrnybnmkax obisliero CoBETCKOro
Coto3a CMOryT NOAHATLCA TOSIbKO 3a CPefHe - AOTOCPOYHbIM NEPUIOA, C HU3KUM
35KOHOMWYECKMM YPOBHEM B Havasne roga.

e3ynbTaTbl NPOLLOro
rofia HapyLUUm
rapMOHWYHble
OTHOLLIEHUA, ANMBLUIMECH
noytn 10 net. Mebenb made in
Italy B Poccumn mocTosHHO
NoJb30Banach PAcTyLLMM YCNexoMm
€ 2000 go 2008 rofa, yTBep>XAanch
KaK OAWH U3 caMblxX APKNX
CMMBOJIOB BOCTOPXKEHHOIO
NPVHATUA POCCUAHAMU KayecTBa U
KpeaTVBHOCTW UTabAHCKNX
n3genun. Taxénoin yaap 8 2009, ¢
NOHWXXEHNEM NPOLEHTHOrO
copep>kaHna skcnopTa Ha 28%, no
CpaBHeHWMIo ¢ HebbiBasibiM 2008
rofloM, 1 Hekas BlopokpaTuyeckas
3afep>kKa B foCTaBkax, NMocTasuiun
nog, yiap TOpProeble OTHOLLEHWS,

1%

DKCMOPT UTaNbAHCKON
mebenn B Poccuio

Export of Italian
furniture to Russia

KoTOpble MebesbHble habpuKm
Pa3/INYHbIX UTANbAHCKIX PErMOHOB
MHOTVe rofibl PacCMaTPUBAIOT Kak
6OobLLYIO NepcrekTyBy pocTa. B
Hayane 2010 cnTyauma KaxeTca
pa3BepHynacb Ha 180 rpagycos, No
KpavHen mMmepe Ha BHYyTPEHHeM
POCCUIACKOM pbiHKe, BO3BPaLLLasA
Ba>kHble NepcrekTVBbI ANs
3apyOe>kHbIX MOCTaBLLVKOB. B
nepBble MecALbl rofa, IKCNopT
NTaNbAHCKON Mebenn cTosan,
perncTpupysa HeboMbLLIOW Crag, no
CPaBHEHMIO C KaTOCTPOUHECKNM
2009 rogom: -0,1% c AHBapA no
MapT MO CPABHEHMIO C TEM Xe
nepuosioM B npefblayLiem rogy, no
JaHHbIM LleHTpansbHoro nHCTuTyTa
CTaTUCTUKKN, 0OPabOTaHHbIX B
HaunoHanbHOM nHCTUTYTE
COLENCTBUA BHELLUHEN Toprosne. B
noboM cryyae, NonoxuTenbHble
NPOrHO3bl 3KCMEPTOB FOBOPSAT O
cpefHe- 1 LONrOCPOYHOM Meproae.
L’annus horribilis 8 2009 rogy Bcé
e LeNMKOM He pa3pyLunn To, 4To
OblS10 NOCTPOEHHO 10 HeaBHEro
BPEMEHW. B oecTBUTENBHOCTH, MO
CpaBHEHWIO C 0OLLIeV KapTUHOW,
ypOBeHb NOTPeGAEHNA COXPAHWUICA,
0COBEHHO 3TO KacaeTca cekTopa
LOMALLHMX UHTEPbEPOB, TaKMX, Kak
msrkas Mebenb, OCBETUTESbHbIE
CUCTEMbI, KyXHU, Mebenb o
KaOVHETOB, NPeAMETbI MHTEPbEPA,
Mebenb AnA BaHHbIX KOMHAT 1
TekcTub. “Mocne 6aHKOBCKOro
Kpu3nca 1 obecLeHnBaHna pyons, -
3aaBwn HepaeHo Carlo Guglielmi,
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npe3naeHT Cosmit - aHanm3
MOKa3bIBET, YTO Xy/LLee Nno3aam 1
y>e ¢ nep.bIx MecsALes 2010 roga
Mbl Oynem HabnogaTb NOLbEM,
KOHEYHO, He Takomn
FONOBOKPY>KMTENbHBIN, Kak A0
Kpu3wuca, HO B N0OOM CJydae
noobém bymet”. Poccna 31o
CTpaHa, UrpatoLLLas peLLatoLLyto
pOSib B CyabOe UTaNbSHCKON
NPOMBILLNIEHHOCTY, U B GONbLUEN
CTerneHw, NPon3BOACTBa

8%

CoKpalyeHne NTanbAHCKOro
akcnopTa B 2009 rogy rno
CPaBHEHWIO C MPOLLSIbIM FOLOM

Contraction of ltalian export

in 2009 over the previous year

NHTepbepa. TOSIbKO OH OVH
coctaBnsaeT 11% ot obLiero
KOMIMYeCTBa UTanbAHCKOro
akcrnopTta B Mocksy. Vtanus
ABNAETCA NEPBbIM MO 3HAYEHNIO
nocTaBLUMKoM Mebenu B Poccuto,
NpeacTaBnAoLLsAs coboin
4ETBEPTOrO MO CYETY 3KCMOPTHOrO
napTHépa Ntanun. Oka3aBLunch
OLHVMW 13 NePBbIX B MMpe
LeHMTeNnAMMN UTanbaHCKOro
MPOM3BOACTBA LOCTYMHbIX
NPeAMETOB POCKOLLN B CEKTOPaAX,
CBA3aHHbIX C MOJOW U AM3alHOM,
poccuiickme noTpebutenn
MPOJOSIKAIOT OPVEHTMPOBATLCA Ha
“3L4enunA BblCOYaNLLEro Knacca, 13
KOTOPbIX MHTEpbep ABNAETCA
CaMbIM APKMM MPVYMEPOM. STO
MPOUCXOANT OLHOBPEMEHHO C
pacLUpeHreM cpefHen
coLmanbHoM Npocnonky B Poccuu,
KaK CneacTBie SKOHOMUYECKOM
akcnaHcum B 2000 rogy.
MpennpvHMMaTenu, MeHeoxXepb! 1
KBanM1uMpOBaHHble
CneumnanncTsl 4EMOHCTPUPYIOT

GONbLUYIO YYBCTBUTENBHOCTL MO
OTHOLLIEHUIO K MPEAJIOKEHMIO
UTaNbAHCKOrO UHTepbepa. TapreT,
KOTOPbIA BNOSIHE CMOXET CTaTb
Kpenkowm OCHOBOW ANA
5KOHOMWYECKOro NoabEMa, ecnn
NOATBEPLATCA NPOrHO3bl HayyHoro
LeHTpa KoHduHaycTpum, no
[aHHbIM KOTOPOrO B Npefenax
CNlefytoLLero AecATUNETUA B
Poccnmn nossATca ewwé bonee 20
MUWJIJIMOHOB «HOBbIX PYCCKMX». ns
UTaNbsAHCKUX 1pM, A0
HaCTOALLEro BpeMeHM
COCPEefOTOHEHHbIX Ha U3Lenunsax
BbICOYAMLLErO Ka4ecTBa premium,
Ternepb NpPeaMeTOM U3yHeHNs
CTaHOBUTCA CPefiHAA NPOCSIONKa
HaceneHna POCCUIACKOro obLLIeCTBa.
na Tex, K10 ByLeT UMeTb
BO3MOXHOCTb rapaHTMpPOBaTb
0OPOTHOE KavecTBO U LIEHOBYIO
KOHKYPEeHTHOCMOCOBHOCTb, CMOTyT
OTKPbITbCS OFPOMHbIE
BO3MOXHOCTU MO YBENHEHNIO
06bEMa npoaax.

Ecniv e 3aTparvBatb TemMy
TeHOeHUWI, To bonblune
TPYAHOCTW BO3HUKAKOT A
COBPEMEHHOrO V1 HOBATOPCKOrO
CTWUNSA, B OTAINYME OT KJIACCUKM.
Ecnn Ha 3anage npegnoynTatoT
3KCMepYMEHTNPOBATb U CMELLIVBATb
pasnnyHble CTUAK, TO Ha MOSIOAOM
POCCUIACKOM PbIHKE MPOAOIIXKAOT
oT[aBaTb NpeanoyTeHne
TPALULMOHHBIM MeBEembHbIM
cTvnam. ns ntanbaHckmx
mebenbHbIX habpuk dyneT
HEOOXOLMMbIM KaK MOXHO Ny4Lle
TPaKTOBaTb U3MEHEHWS,
ABNAIOLLMECA CNefiCTBUEM
00palLLeHns OT BbICLLIUX CIOEB
HaceneHna K pacTyLemy cpefHemy
Knaccy, nasa Hascpeyy
TpeboBaHUAM Apyroro obpasa
KM3HW, B TO Xe Bpems He 3abblBas
0 KOHKYPEHTHOCMOCOGHO LieHOBOWA
NONUTKKE, MO3BONSAIOLLIEN
UCKITIOUNTD ApYrie PblHOYHbIE
NPOCONKN 13 a3raTCckown
KOHKYpeTHOW 60opb0Obl.

Waiting to pick up again

2009 marked an unprece-
dented decline in orders.
The export of Italian furniture
to Russia and the former
Soviet Union will probably
regain quota in the mid and
long term, after a start to
the year which is not yet up
to the markets’ recovery

ast year's results disrupted the harmo-

nious relationship that had lasted for near-

ly a decade. Made in ltaly fumiture in

Russia, in fact, has seen its success grow
steadily from 2000 to 2008, thus establishing itself
as one of the most celebrated symbols of Russian
passion for the quality and creativity of ltalian manu-
factured products. The setback of 2009 with a con-
traction in exports of 28% compared to an extreme-
ly posttive 2008, and some bureaucratic difficulties
in procuct delivery have dealt a blow to a business
relationship which ltalian furniture companies regar-
ded as being full of great development prospects.
At the start of 2010, however, this trend seems to
have reversed, at least for the Russian domestic
market, therefore leacling to the return of important
opportunities for foreign suppliers. In the early
months of the year, however, exports of ltalian furni-
ture were stil at stake, recording a slight decline
from the already disastrous 2009: -0.1% from
January to March over the same period last year,
according to Istat's Ice calculations. But the mid
and long term market forecasts still remain positive.
However, the annus horribilis of 2009 has not com-
pletely destroyed what was built up previously. In
fact, compared to the global panorama, the
Russians have kept up their domestic consumption,
especially in the home fumishing sector, like uphol-
stered fumniture, lamps and lighting, kitchen furnitu-
re, studlio furniture, accessories, bathroom furniture,
and textiles. "After the banking crisis and the deva-
luation of the ruble - says Carlo Guglielmi, president
of Cosmit - the analysts think the worst is past and
that the first months of 2010 will alreadly see some
growth, certainly not as strong as before the crisis,
but we are still talking about growth nonetheless”.
Russia is a country that is crucial to the develop-
ment of the Italian industry, especially for furniture.
The fumiture industry represents 11% of all ltalian
exports to Moscow. ltaly is Russia’s number one
furniture providing country, and Russia is the fourth
destination market for ltalian exports. Proving to be
among the first in the world to appreciate the ltalian
procuction of ‘affordable luxury' goods in the areas
of fashion and design, Russian consumers continue
to be geared towards high-end products, of which
funiture is one of most significant examples. While
all of this is happening, the middle class of the for-
mer Soviet Union countries is growing as a result of
the economic expansion of the 20007s.
Entrepreneurs, managers, and skilled professionals
show a greater awareness of the ltalian fumniture
offering. It s a target that could become a solid
basis for re-growth if the Centro Studli Confindustria
forecasts are confirmed. These forecasts state that
within the next decade, the former Soviet Union will
see more than 20 million more ‘nouveau riche”. The
working class and middle class sections of Russian
society have yet to be explored by ltalian compa-
nies, as they have been concentrating mostly on
high quality premium products. For those who will
be able to guarantee the characteristics of good
quality at competitive prices, this could open up
significant opportunities for growth in the volume of
products sold. In terms of trends, it is the modem
and innovative design segment that is having more
dfficulty than the classic segment.





